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Key Findings

When looking at October 4December 1% Yearover-Year (2016 vs. 2017), coverage volumes, total impressions were
higher in 2017.
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media markets across the nation.
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Coverage Nationally: Whelooking at October } December 15thYearover-Year(2016
vs. 2017), coverage volumes, total impressions and social shares were higher in 2017

Total Volume: 120,476 Total Volume: 126,701
9,000 4 Total Impressions: 304,035,831,421 Total Impressions264,971,001,985
Total Social Shares (Amplifications): 11,802,057 Total Social Shares (Amplifications): 12,566,309

N= 247,177 Total Volume: 247,177
Total Impressions569,006,833,406
Total Social Shares (Amplification®4,368,366

Coverage Volume Overall OE5 Enrollment

9.000 - Total Volume: 141,040
Total Impressions: 354,920,648,539
Total Social Shares (Amplifications): 12,281,738
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N= 172,211 to -date as of January 11, 2018
Source: TrendKite







